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Economics Survey: 
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Actual: 

 
Regions’ View: 

Fed Funds Rate: Target Range Midpoint  
(After the December 10-11 FOMC meeting): 
Target Range Mid-point: 1.625 to 1.625 percent  
Median Target Range Mid-point: 1.625 percent 

Range: 
1.50% to 1.75% 
Midpoint: 
1.625% 

This week’s FOMC meeting figures to be fairly uneventful, despite the release of 
revised economic projections and an updated dot plot. The FOMC hit the pause button 
in October, and market participants remain comfortable with that. Despite weakness 
in the industrial sector, the broader economy remains on a trajectory of slow but steady 
growth and muted inflation pressures, which will keep the FOMC on hold. One thing 
to watch for this week is the dispersion of the dots around the year-end medians. In 
September, the dots were more widely dispersed around the year-end medians than at 
any time since 2015, indicating a striking lack of consensus as to the appropriate path 
of monetary policy. It will be interesting to see if that has changed in the interim.     

Q3 Nonfarm Productivity (revised)          Tuesday, 12/10 
Range: -0.3 to 1.0 percent         
Median: -0.1 percent SAAR 

Q3 (prelim) = -0.3% 
SAAR 

Down at an annualized rate of 0.1 percent. Q3 growth in real nonfarm business output 
was revised up to 2.3 percent from the initial estimate of 2.1 percent (annualized rates). 
This will soften the blow to Q3 productivity growth a bit, assuming no changes to the 
BLS’s initial estimate of aggregate hours worked which, as we noted upon the release 
of the preliminary data, made little, okay, no, sense to us. In any event, with growth in 
nonfarm business output likely to decelerate in Q4, what had been a slow but steady 
increase in the trend rate of productivity growth was derailed over 2H 2019.   

Q3 Unit Labor Costs (revised)                  Tuesday, 12/10 
Range: 2.9 to 3.6 percent         
Median: 3.4 percent SAAR 

Q3 (prelim) = +3.6% 
SAAR 

Up at an annualized rate of 3.5 percent.  

November Consumer Price Index        Wednesday, 12/11 
Range: 0.1 to 1.3 percent         
Median: 0.2 percent 

Oct = +0.4% Up by 0.2 percent, which would yield a year-on-year increase of 2.0 percent. Gasoline 
will be a modest support for the total CPI, and our forecast anticipates shelter costs 
will bounce back from an oddly small increase (0.06 percent) in October and that 
medical care costs do not come close to matching the 0.96 percent increase seen in 
October. As in any given month these days, the random noise otherwise known as the 
CPI data on apparel prices and used motor vehicle prices could team up to move the 
needle on core inflation. And, don’t take the 2.0 percent rate of inflation as measured 
by the CPI to mean the FOMC has achieved their inflation target – their focus is on 
inflation as measured by the PCE Deflator, which was bumping along at a 1.3 percent 
pace in September and October. As with the CPI, the over-the-year comparisons for 
the PCE Deflator will get much easier in the November and December data, but it will 
nonetheless be a while before PCE inflation tops the FOMC’s 2.0 percent target.  

November CPI: Core                            Wednesday, 12/11 
Range: 0.1 to 1.3 percent         
Median: 0.2 percent 

Oct = +0.2% Up by 0.2 percent, good for an over-the-year increase of 2.3 percent.  

November PPI: Final Demand                 Thursday, 12/12 
Range: 0.1 to 0.3 percent         
Median: 0.2 percent 

Oct = +0.4% Up by 0.2 percent, which would translate into an over-the-year increase of 1.3 percent.  

November PPI: Core                                Thursday, 12/12 
Range: 0.0 to 0.2 percent         
Median: 0.1 percent 

Oct = +0.3% Up by 0.1 percent, good for a year-on-year increase of 1.6 percent.  

November Retail Sales: Total                       Friday, 12/13 
Range: 0.3 to 0.6 percent         
Median: 0.5 percent 

Oct = +0.3% Up by 0.5 percent. By all accounts, Black Friday and Cyber Monday were very strong 
days for retail sales. Which guarantees nothing when it comes to the holiday shopping 
season as a whole, as was made clear by last December’s epic collapse in retail sales. 
It also guarantees nothing in terms of the report on November retail sales, given that 
Thanksgiving fell very late in the month and Cyber Monday fell into December. This 
year’s late Thanksgiving makes it highly unlikely that the initial estimate of November 
retail sales will come close to capturing the strength of Black Friday sales, suggesting 
downside  risk to our forecast. Our forecast anticipates a 1.0 percent increase in sales 
by nonstore retailers, adding two-tenths of a point to our forecast of the monthly 
percentage change in total retail sales. While that is a much smaller increase in sales 
by nonstore retailers than we think the data will show when all is said, done, and 
revised, it may be a bit ambitious for the initial estimate. Whatever the initial estimate 
of November retail sales shows, here is what we think is far more important: still-solid 
labor market conditions are supporting strong growth in aggregate labor earnings, and 
though off cycle highs, consumer confidence remains elevated, interest rates remain 
low, and monthly debt service burdens remain near record-lows, all of which adds up 
to a very favorable environment for consumer spending, holiday season or not.     
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November Retail Sales: Ex-Auto                  Friday, 12/13 
Range: 0.2 to 0.7 percent         
Median: 0.4 percent 

Oct = +0.2% Up by 0.4 percent.   

November Retail Sales: Control Group      Friday, 12/13 
Range: 0.1 to 0.6 percent         
Median: 0.3 percent 

Oct = +0.3% Up by 0.5 percent. Despite what we think will be a solid increase in November, Q4 
is shaping up to be a weak quarter for growth in control retail sales, a direct input 
into the GDP data on consumer spending on goods. Rather than being a sign that 
consumers are losing the will and/or wherewithal to spend, that Q4 growth is tracking 
so weak is more a reflection of the decline in control retail sales in September. That 
decline meant that the level of control retail sales ended Q3 below the quarterly 
average, thus setting a weak base for Q4 growth. That does nothing to alter our view 
of the underlying fundamentals of consumer spending which, as we noted on the 
prior page, remain strong.   

October Business Inventories                       Friday, 12/13 
Range: 0.1 to 0.4 percent         
Median: 0.2 percent 

Sep = 0.0% We look for total business inventories to be up by 0.1 percent and for total business 
sales to be down by 0.3 percent.  
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